UNITED STATES
SECURITIES AND EXCHANGE COMMISSION
WASHINGTON, D.C. 20549

FORM 8-K

CURRENT REPORT
PURSUANT TO SECTION 13 OR 15(d) OF THE
SECURITIES EXCHANGE ACT OF 1934

Date of report (Date of earliest event reported): December 9, 2008

The Interpublic Group of Companies, Inc.
(Exact Name of Registrant as Specified in Charter)

Delaware 1-6686 13-1024020
(State or Other Jurisdiction (Commission File (IRS Employer
of Incorporation) Number) Identification No.)
1114 Avenue of the Americas, New York, New York 10036
(Address of Principal Executive Offices) (Zip Code)

Registrant’s telephone number, including area code: 212-704-1200

(Former Name or Former Address, if Changed Since Last Report)

Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the
following provisions:

O Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)
0 Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)
0 Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))

0 Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))




Item 7.01 Regulation FD Disclosure.

On December 9, 2008, The Interpublic Group of Companies, Inc. presented at the UBS 36th Annual Global Media & Communications Conference
and posted its presentation at this conference on its website. A copy of the presentation is attached hereto as Exhibit 99.1 and incorporated by reference herein.

Item 9.01 Financial Statements and Exhibits.

Exhibit 99.1: Presentation dated December 9, 2008 (furnished pursuant to Item 7.01).




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

THE INTERPUBLIC GROUP OF COMPANIES, INC.

Date: December 9, 2008 By: /s/ Nicholas J. Camera
Nicholas J. Camera
Senior Vice President, General Counsel
and Secretary




Exhibit 99.1
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This investor presertation containg forward-looking statements. Statements in this investor presentation that are not historical
facts, including statements about management's beliefz and expectations, constitute forward-looking ststementz. These
statements are bazed on current plans, estimates and projectionz, and are subject to change based on & number of factors,
including those outlined inour most recent Annual Beport on Form 10-K under em 14, Rizk Factors. Forsearc-looking
statements speak anly as of the date they are made, and we undertake no obligation to update publicly any of them in light of
nieswy information of fuiure events.

Farward-looking statements invalve inherent risks and uncertaintie=. & number of importart factors could cause actual rezults to
differ materially from thoze cortained in any forweard-locking statement. Such factors include, but are not limited to, the following:

»  potential effects of aweakening economy could adversely affect our clients' need for adverizing and marketing
zervices, or even their salvency, and as 2uch, could have a negative impact on our business:

aur akility to attract nesy clients and retain existing clisnts;
our shility to retain and sttract key employees;
rizks aszocigted with assumgtions we make in connection with our critical accounting estimates:

potential adverse effects if we are reguired to recognize impair ment charges or dther adverze accounting-relsted
developments;

tisks azsocisted with the effects of global, netions| and regional economic and poltical conditions, iRcuding
courterparty rizks and fluctuations in economic grovwth rates, interest rates and currency exchange rates; and

developments from changes in the regulstory and legal environment for advertizing and marketing and
cammunications services companies around the warld,

Investors should carefully consider these factors and the additional risk factors outlined in more detail in our most recent Annual
Report on Form 10-K under tem 14, Risk Factors.




Over the past three years, significant
achievement resulting in a stronger company

Well-positioned for a more challenging
environment

Strategically, well-positioned for long-term
value creation

« QOver the past three years, significant
achievement resulting in a stronger company




Turnaround Progress
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J u jan Strong Organic Revenue Trend
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G Organic Revenue Growth vs Peers




| G Organic Revenue Growth vs Peers
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Significantly Improved Profitability...

[Adjusted Operating Margin - LTM

/ 1.6%

-0.2%¢ -0.4%

IPG Excindes the efector estractarhig 3 other e oga Eatoi-e @ied e lages (Edesak) 3id oig-lked sssetimpalme itaidati erciages . Reconcilinfon t
clasestcomparshle GAAP dnancial measure is includ ed in the sppendix© this presentadon o3 fled with the EEC and is awnilable on g urwebsite, www interpublic com.
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« Well-positioned for a more challenging
environment

Diversified Revenue Base

By Geography By Industry Sector

Einandal Serics

"Festof Wiorld® includes AsiaFac, LatAm, Top 100 cliontc
E. Europe, Middle East and Aftica :

(percent of 2007 revenue)




$1.7 billion cash & short-term investments (9/30/08)
$2.1 billion total debt (9/30/08)

Debt maturities well-distributed

Do not rely on short-term financing

$335 million three-year revolving credit facility
through July “11

$750 million ELF credit facility through June ‘09

Ilm Cost Opportunities

* Controls on hiring and salaries

* Continue to address legacy inefficiencies — productivity is
key

» Enhanced financial tools and insight
» |Improved management and finance talent

* Focus on flexible cost structure

» Temporary labor

» Incentive compensation

* Specific agency opportunities within IPG furnaround




- Strategically, company is well-positioned for
long-term value creation
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G Full Range of World Class Brands
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Our Major Operating Groups

Premier network for integrated, global

McCann Worldgroup campaigns

Draftfcb Modern global agency model combines
accountability with creativity under single P&L

Lowe Worldwide  High-value ideas in high-growth markets

Two global media networks and a spectrum

Mediabrands specialist media companies

CMG Best-in-class marketing services providers

US Independents  Exceptional fully integrated domestic agencies




Positioned for Evolving Market Demand

Digital expertise across the
DIGITAL organization and within all disciplines

Demonstrating effectiveness in all
marketing programs

ACCOUNTABILITY

Talent base that delivers collaborative

INTEGRATION : :
marketing solutions
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Last Twelve
Meonths Ending

Beginning of
Period
Revenue

Components of change during the peniod

Foreign
Cummency
Changes

Het
Acquistions /
Divestitures

Organic

Reconciliation of Organic Revenue Growth

End of
Period
Revenue
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Reconciliation of Non-GAAP Measure
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