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The following is a presentation by The Interpublic Group of Companies, Inc. (“IPG”) management to employees of Acxiom Corporation (“Acxiom”) on July 12, 2018.




Michael Roth, Chairman and CEO
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IPG FINANCIAL OUTPERFORMANCE




Strong Long-term Organic Growth

Performance in Industry Context

4-Yr Total

WPP like-for-like growth of net sales; like-for-like revenue growth was 8.2%, 5.3%, 3.0%, -0.3%, respectively, in 2014, 2015, 2016, and 2017.




Shareholder Returns that Outpace Industry Average

IPG
OMC, WPP, PUB

Five-Year TSR

Three-Year TSR
-11%

One-Year TSR

rg LP
return earned over the holding period to April 018 with reinvestment of dividends.




IPG TODAY:

A Modern, Nimble and Responsive Holding Company Model

The talent to deliver creative ideas that protect and grow brands in an era of consumer and
media disruption

Open architecture solutions are collaborative, high-impact and right for today's market
Leading-edge media capabilities purpose-built to be agnostic and transparent
Commitment to data privacy protection and consent-driven consumer practices
Destination for top-talent thanks to industry-leading commitment to diversity and inclusion
Culture based on fairness, flexibility, doing what's right

Positioned for the future




World Class Client Partners
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IPG CULTURE
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1
IPG leads the way on creativity
and integration. "’

— Gideon Spanier, Campaign, 2017




1
IPG CEO Michael Roth sees data
analytics and transparency as
key differentiators. ”*

— Ryan Joe, Ad Exchanger, 2016




While agency holding companies all emphasize
their culture, career opportunities and diversity,
Nno industry leader has been as single-mindedly
focused on advancing diversity, and especially

gender equality, as IPG. **

- Jack Meyers, Media Village, 2017
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* Philippe Krokdwsky
Chief Strategy and Talent Officer, IPG
Chairman and CEOQO, IPG Mediabrands




Macro Issues Weighing on Ad Industry

Intensifying “Traditional” Competition Disintermediation Risk Non-Traditional Entrants

Client pressure on fees and Google, Facebook Accenture, Deloitte, PWC

terms . . .
Clienfts internalizing IBM, Salesforce, Adobe

Questions regarding programmatic activity

fransparenc
? 4 Tech-enabled digital creative

Competition for and cost of
tech-skilled talent

L Key role of data & analytics |




Key Components of the Future-Facing Holding Company

Media, creative and content capabilities are a significant strength & differentiator
relative to the emerging competitors

We are well-positioned as marketing integrators — Open Architecture

Equally strong data capabilities will provide:
o Tools for people-based, precision marketing
o New revenue streams, or enhance the value of existing capabilities & services

o Ability to assess the value that our work generates for clients’ businesses




Major Developments in Data Landscape — Past Six Months

Privacy has become an urgent driver in the conversation around data (high-profile
breaches, GDPR)

Privacy concerns and potential regulation empower entities that own data and
handle data responsibly

Clients are increasingly seeking help in taking control of and maximizing the value of
their first-party data

A foundational piece of the data ecosystem — AMS - became available

Our industry's approach to data needs to evolve accordingly

Ability to ethically source, manage & leverage first-party data
and PIl will be a differentiator




The Opportunity:
Combination Will Shape Next Wave of Innovation in Data-Driven Marketing

Brings together premier media and marketing agencies with the leader in data and
personalized messaging

Creates huge opportunities and benefits for brands and CMOs

Acxiom’s leadership position in data stewardship coupled with IPG's long-standing
commitment to tfransparency are a culture match rooted in respect for the consumer

We can offer clients unigue end-to-end solutions that will change the way in which we
work for brands, and accelerate the onset of outcome-driven marketing

Together, we can bring art and science to life




Combined Business Offerings

MARKETING STRATEGY & EXECUTION

1PG - il

Creative Campaign Campaign
Design Execution Measurement

UNIFIED DATA LAYER

aCXi‘i}m Global Data Omnichannel Next-Gen
MARKETING LT:'“ TIONS Offerings Services Solutions

Data Privacy, Data Security & Ethical Use of Data




Hit the Ground Running:

Where We Will Focus Our Energy and Attention

New revenue opportunities for both IPG and AMS businesses

o Data products will make our media solutions even smarter, driving opportunity for
our programmatic and performance media offerings

Cross-sell opportunity is high on both sides, supported by demand from existing
accounts
Other opportunities provide incremental upside
o International expansion (AMP)
o Analytics (UM, Initiative)

o Numerous other use cases across the IPG portfolio (data management & CRM,
eCommerce, BT consultancy, audience activation & segmentation)

IPG | 2




Highly Complementary Businesses

IR -

Full range of world-class media
and marketing services

Accelerate growth and margin
expansion

Leader in Transparency

[ ]
acxi@m.

MARKETING SOLUTIONS

Foundational component of the data
ecosystem with long-term relationships

Accelerate growth and maintain
accretfive margin

Leader in Data Ethics




Our commitment:

Acxiom and IPG share a values system —
which we will grow and strengthen

We will respect and nurture the talent
and practices you adlready have in place




TOWN HALL roundtable discussion
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Michael Roth, Chairman and CEO
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