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Item 7.01 Regulation FD Disclosure.

On September 18, 2007, The Interpublic Group of Companies, Inc. presented at the Merrill Lynch Media and Entertainment Conference and posted its presentation at this conference on its
website. A copy of the presentation is attached hereto as Exhibit 99.1 and incorporated by reference herein.

Item 9.01 Financial Statements and Exhibits.

Exhibit 99.1: Presentation dated September 18, 2007 (furnished pursuant to Item 7.01).




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.

THE INTERPUBLIC GROUP OF COMPANIES, INC.

Date: September 18, 2007 By: /s/ Nicholas J. Camera
Nicholas J. Camera
Senior Vice President, General Counsel
and Secretary
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Cautionary Statement

' presentation that are not
t : about manaﬁemet s belief: xpectati ] ife forward-looking statement:
are based on current plans, estimates and projections, and ar ct to change based on a number of
including those outlined in our most recent Annual Report on Form 10-K under Item 1A, Factors, and other
C filings. Forward-looking statements speak only as of the date they are made, and we undertake no obligation to update
publicly any of them in llﬁht of new information or future events.

Forward-looking statements involve inherent risks and uncertainties. A number of important factors could cause actual
results to diffe; matenalh om those contained in any forward-looking statement. Such factors include, but are not limited
to, the following:

risks arizing from material weakne in our internal control over financial reporting, including material
weaknesses in our control environment;

our ability to atfract new clientz and retain existing clients;
our ability to retain and attract key employees;
risks associated with assumptions we make in connection with our critical accounting estimat

plotelllnal adverze effects if we are required to recognize impairment charges or other adverse accounting-related
developmen

potential adverse developments in connection with the ongoing SEC investigation;
potential downgrades in the credit ratings of our securiti

risks associated with the effects of global, national and regional economic and political conditions, including
fluctuations in economic growth rafes, interest rates and currency exchange rates; and

developments from changes in the regulatory and legal environment for advertising and marketing and
communications services companies ‘around the world.

Investors should carefully consider these factors and the additional risk factors outlined in more detail in our most recent
Annual Report on Form 10-K under Item 1A, Risk Factors, and other SEC filings.




Recent Developments

Significant improvement in organic revenue growth

Progress on cost control and reduction
Strengthened financial profile

Improved financial controls and transparency
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Restoring Competitive
Organic Growth




Meeting Client Needs in an Evolving Market

= Focus and mvest behind digital talent and
capabilities at all our companies
Strategic realignment of key assets

— Industry-first combination of accountable marketing and
consumer advertising

— Differentiated approach to media

= Investment in high-growth disciplines and
geographies




iIcCANNWorldgroup

Deep relationships with the world’s top marketers

Strong 1n all regions and marketing disciplines:
— MRM Worldwide (CRM / digital)

— Momentum Worldwide (event marketing / promotions)
— McCann Healthcare Worldwide

Continues to be best-in-class provider of
integrated, global marketing solutions




DRAFTFCB

= Launched 1 2006, innovative global model blends
complementary skills

— Traditional creativity and modern CRM tools deliver
integrated, accountable programs

— Industry-leading ROI focus

= Well-recetved by clients and industry




= Newly focused creative agency

= Specializes 1 “high value 1deas” platform for
leading multinational marketers

= Partners with best-in-class specialists within [IPG

= Focused on eight key hub markets




Integrated Independent Agencies

Unique roster of full-service domestic agencies

THE MARTIN AGENCY @

HILL ‘ HOLLID AY Campbell Mithun

Deutsch

CAMPBELL-EWALD




Marketing Specialists/CMG

Strong offerings 1n high-growth disciplines
Weber Shandwick — world’s most respected global PR agency
Jack Morton — world leader in experiential marketing
Octagon — represents top athletes / sporting events

Futurebrand — branding and corporate identity specialist

\" FutureBrand

WEBER SHANDWICK JACK.M.ONRTON OCta80n 880
W ORLDWIDE the ex pire O




New Approach to Media

= Aligns Initiative Media and Universal McCann
with our leading global networks

= As aresult, media experts at the table with brand
planners and creative directors as equal partners

* “Interdependence” model leads to integrated
planning solutions required by clients today




Adding the Next Dimension to Media

Invest 1n digital expertise MRM PARTNERS BR/GA
(@ specialists e
(@ full-service agencies
Alliances facebook Spot Runner
Acquisitions

Experimentation

;,:';;‘;;::] EMERGING

MEDIA

GROUP




Range of Interpublic Solutions

Draft FCB

McCann
Waorldgroup

Unique offerings
Strong roster of blue-chip clients
Improved talent

Flexible model for integrated programs

o
PUBLIC
GROUP

Lowe
Worldwide

' Specialists

Independents




Major Clients Increasingly
Seek Integrated Offering

Integrated Marketing Solutions

Mumber of countries where MNumber of major IPG units
we service the client wiorking with the client

GM 41 16
J&J 49 17
L’'Oreal 46 11
Mastercard 45 9
Microsoft 38 11
Nestle 49 15
SC Johnson 44 9
Unilever 38 12
Verizon 3 17




A Closer Look ...




Net New Business Trend Strong in ’06-’07
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Increasingly Competitive Offering

Organic Revenue Growth

2006 H1-2007

B Interpublic M Peer Average

Fears: LML, WEF, FUL, HAy
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Financial Priorities




Near-term Goals

Build on improved revenue growth

Further strategic investment behind high-growth
opportunities

—  Dagital
— BRIC markets

Build on progress towards 2008 margin targets




Aggressively Manage Staff Costs

= Top financial management priority

* Addressing headcount 1n non-revenue supporting
roles

= Enhancing account management and staff utilization
technology and practices

= Targeting Salaries & Related Expenses <60% of
Revenues




Key Corporate Initiatives

Reducing organizational complexity
— Eliminated 150 statutory entities 1n 2006

— Target reductions of approximately 100 annually
through 2010

Consolidating financial systems and back-office
processing

Rationalizing loss-making businesses

— Disposed of 51 businesses over last the two years,
primarily international

Improving real estate utilization




Improving Profitability
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Operating Margin - LTM
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Summary: Improvements on Multiple Fronts

= Right talent and service offering
= Growing with existing clients

= New business success




Summary: Improvements on Multiple Fronts

= Right talent and service offering

= Growing with existing clients

= New business success

= Strengthened financial controls and reporting
* Enhanced liquidity and financial flexibility

" Traction on cost initiatives and working to accelerate
progress
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On our front foot strategically —
current focus on successful execution
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pendix: Reconciliation of Non-GAAP Measure

Operating Margin excluding restructuring and reorganization expenses and long-term asset impairment charges

Tvrele Borth Period Brded: 12312005 23172006 61302006 330/2006 L1006 2312007 6302007
Reverne 62743 6.273.1 6,953 6,209 4 61908 62229 63427

Sahiries & Relite d Enpense 39991 30747 39661 39640 39441 39822 4046 8
Dffice & Ceversl Expens: 22881 2,204.5 22857 2,432 20790 20386 2366
Restuctrig & Fe orgarization Expense (75) - 32 143 45 35 220

Lomg-lired Accet Inpainnent 8.6 . 084 021 272 272 272

Total operating experees G375.5 632808 52135
Operating B ome (1042} (1323) 43

ko: Festmacharing & Feorganization Expees 7.3 - a2 143
koo Lorg-lived fAccot Fnpainrert Q8.6 . Q846 2.1

Dpersting B omve w3 ding re machuring S Teorganination expetce
ard brgztenn ascet ivpaimvent (12.9) E (26 5)

Dpersting B ome w3 ding e macharing S Teorgarination expetce
and kngtenn ascet mpainrent as 4 percent to meveroe




