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Item 7.01 Regulation FD Disclosure.

On March 10, 2008, The Interpublic Group of Companies, Inc. presented at the Bear Stearns 215 Annual Media Conference and posted its presentation at this
conference on its website. A copy of the presentation is attached hereto as Exhibit 99.1 and incorporated by reference herein.

Item 9.01 Financial Statements and Exhibits.

Exhibit 99.1: Presentation dated March 10, 2008 (furnished pursuant to Item 7.01).




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto
duly authorized.

THE INTERPUBLIC GROUP OF COMPANIES, INC.

Date: March 10, 2008 By: __/s/ Nicholas J. Camera
Nicholas J. Camera
Senior Vice President, General Counsel
and Secretary
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Interpublic Overview




$6.6 billion revenues | 43,000 employees

4,000+ active clients | 80+ operating units | 100+ countries
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World Class Clients
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Diversified Revenue Base

By Geography By Industry Sector

"Reastof World" Health/Personal

o i . Care
17% . 19%

M. America
58% Food & Beverage

W. Europe e ~ Tech & Telecom
25% | | | %%

Auto &
Transportation
14%

Top 100 clients




Turnaround Progress to Date

2005-06

- Began strengthening
financial controls

» Enhanced liquidity
and financial flexibility

+ Establishedbest-in-
class corporate
governance practices

+ Stabilized corporate
leadership and began
to recruitnew talent
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2008 Goals

» Furtherrefine

offerings to meet
emerging clientneeds

+ Competitive organic

growth performance

- Achieve margin target

of8.5-9.0%




Increasingly Competitive Offering

Organic Revenue Growth LTM

Recondlistionto closest comparable G AP finandal measure isindudedin the appendixto thispresentation as filed withthe SEC and is available on our website, vwavinterpublic.com




Improving Profitability

Adjusted Operating Margin LTM

cilistionto




Going Forward




Major Operating Groups

McCannWorldgroup Premier network for integrated, global
eseseee campaigns

Modern global agency model combines
DRAFTFCB accountability with creativity

L
H“= High-value ideas in high-growth markets

[m]

WE

Aligned media offering Initiative and Universal McCann

CMG Best-in-class marketing specialists

US Independents Exceptional domestic agencies




Clients Increasingly Seek Integration

* Multiple disciplines

» Television, Print, CRM, Web, Outdoor, Events, PR, Mobile,
Search Marketing, Social Media, Internal Communications

* Global scale

* Accountability of results
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* Multiple disciplines

» Television, Print, CRM, Web, Outdoor, Events, PR, Mobile,
Search Marketing, Social Media, Internal Communications

* Global scale

* Accountability of results

Dow: The Human Element =




Strong Embedded Digital Capabilities

Global Networks

+  Draftfcb (Area 23, Fuel, Hacker Group) McCann Erickson (McCann Digital,

TAG
+ Initiative (Amphibian, ID Media) )

. Lowe (Brindfors, Roche, Strateus) Universal McCann

Integrated Agencies

+ Campbell-Ewald Hill Holliday

*+  Carmichael Lynch The Martin Agency
*  Deutsch Mullen

Marketing Specialists

*  Futurebrand Momentum

* Jack Morton Wabhlstrom Group (C2L)

+ Kaleidoscope Weber Shandwick (ScreenGrab)




Strong Specialized Digital Assets

MRM Worldwide top three global digital agency (McCann Worldgroup)*

RIGA premier creative digital agency, top 20 global agency”*

Reprise Media search engine marketing/optimization
Ansible mobile marketing

Emerging Media Lab  thought leadership/alliances

BzzAgent digital word-of-mouth (partner)
Facebook  social networking (partner / investor)
Joost  newmedia platform (partner)
Radian6 social media monitoring (partner)
Spot Runner digital production (partner / investor)

Spongecell online event marketing (partner / investor)

*BasedanAd Age digital agency rankings




Strong Specialized Digital Assets

MRM Worldwide
RIGA

Reprise Media
Ansible
Emerging Media Lab

top three global digital agency (McCann Worldgroup)

premier creative digital agency, top 20 global agency

search engine marketing/optimization

mobile marketing
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Nike: Nike Plus =




New Business Wins: Q407 — Q108
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2008 Priorities

Continue to build on revenue momentum

Further strategic investment behind high-growth
opportunities in digital assets and BRICs

Significant opportunity to drive improved
profitability

Competitive organic growth and 8.5% - 9.0%
operating margin
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Reconciliation of Organic Revenue Growth LTM

Components of change during the period
Beginning of Foreign Met End of
Last Twelve Period Currency Acquisitions | Period
Months Ending Revenue Changes Divedtitures Organic Revenue

12131105 i £,387.0 i 404 i : i (45.7) i 6,274.3
3131106 5,325.8 (10.9) : 90.8 6,273.1
6130106 64237 (8.8) : (82.1) 6,195.3
9130106 6,344 .3 (13.9) ; 19.4 6,209.4
12131106 £,274.3 208 . 61.3 £,190.8

331107 8,273.1 78.4 : 18.6 £,222.9
6130107 £,195.3 1024 ; 189.7 6,342.7
9130107 6,203.4 137.3 : 213.0 6,445.5
12131107 £,190.8 1975 : 23658 6,554.2

% in Millions)




Reconciliation of Adjusted Operating Margin LTM

Restructuring and
Other Reorganization- Long-Lived Asset
Last Twelve Operating Income Related Charges Impairment and Other Adjusted Operating
Mo nths Ending {L oss) {Reversals) Charges Income (Loss) "
12/31/05 . (7.3 5 9586 5 (12.9)
3/31/06 - 958.6
6/30/06 : 8.2 9586
9/30/06 : 14.3 921
12/31/06 ; 34.5 272
373107 : 335 272
6/30/07 : 22.0 27.2

9/30/07 ; 21.0 272
123107 ) 258 -

M Adjusted operating income {loss), excludes the effect of restructuring and other rearganization-related charges (reversals)
and long-lived asset impairment and other charges.

[ in Millions)




